
   

Appendix 4D 
Half-Year Report 

 
Gage Roads Brewing Co Limited 

ABN 22 103 014 320 
 
 

For the Half-Year ended 31 December 2006 
 
 
 

Results for Announcement to the Market 
 
Revenue from ordinary activities up 116.2% to 1,216,106 
Loss from ordinary activities after tax attributable to members up 77.7% to (1,645,000) 
Net loss attributable to members up 77.7% to (1,645,000) 
 
 
Dividends (distributions) 
 
There were no dividends declared for the period. 
 
 
Net tangible assets per ordinary share 31 December 

2006 
$ 

31 December 
2005 

$ 

 0.13 0.05 
 
 
Details of controlled entities acquired or disposed of 
 
There were no controlled entities acquired or disposed of during the period. 
 
 
Details of aggregate share of profits (losses) of associates and joint 
venture entities 
 
There were no associates or joint venture entities associated with the company for the period. 
 
 
Commentary on the results for the half-year ended 31 December 2006 
 
• Revenue of $1.2m for the first half of FY07, up 116% on the corresponding half-year period FY06 
• National distribution agreement executed with Hardy Wine Company 
• Strong growth in distribution, retail outlets more than doubled over the last 6 months 
• Implementation of the national marketing strategy in the eastern states 
• Successful listing on the ASX December 2006 
 
The first half of this financial year has seen significant achievements for Gage Roads Brewing Co.  
During this period the company entered into a national distribution agreement, bolstered its senior 
executive team, expanded the Board of Directors, undertook an Initial Public Offering (IPO) of shares 
and successfully listed the company’s shares on the Australian Stock Exchange.   
 
 



   

Total revenue from operations was $1,216,106 for the half-year.  Revenue reflects strong growth in 
distribution nationwide, with the number of retail outlets more than doubling over the last 6 months. 
This result reflects the initial success of the distribution partnership with the Hardy Wine Company. 
 

        
 
Net loss after tax was ($1,645,000) for the half-year.  This result includes a non-cash share-based 
payments expense of $524,477 in accordance with AIFRS. This expense relates to the residual 
expensing of director’s options issued December 2003 which were exercised during the period 
($505,058) and the expensing of director’s options granted December 2006 attributable to the period 
($19,419). The net loss after tax for the half-year after providing for income tax and before this 
adjustment amounted to ($1,120,523). 
 
Marketing expenditure was $471,691 for the half-year, up 70% on the corresponding half-year period 
of FY06.  This is consistent with the execution of the company’s national marketing campaign and 
long-term brand building strategy. 
 
The company’s IPO and listing on the ASX on the 13th December 2006 and other issues during the 
period raised $4,350,247 net of costs. Cash flow for the half-year amounted to an increase of 
$2,713,924 reflecting the proceeds from the issue of shares less expected operating and capital 
expenditure cash flows of ($1,571,081) and the repayment of borrowings ($65,242) in the ordinary 
course of business. 
 
The director’s are pleased with the result of the half-year.  The initial strategic focus of creating a 
national distribution base has been successful.  The investment in distribution and marketing over the 
period is in line with expectations and consistent with the company’s long-term brand building 
strategy. The company is now well positioned as a national producer of premium beer and its brands 
are growing in consumer awareness.  This base of distribution provides the foundation for growth in 
future sales as the company progressively implements its marketing strategy. 
 
Please refer to the attached financial report for the half-year ended 31 December 2006 for a more 
detailed review of operations. 
 
 
 
Compliance statement 
 

1. This report, and the accounts upon which this report is based, have been prepared in 
accordance with AASB Standards. 

2. This report, and the accounts upon which the report is based, use the same accounting 
policies. 
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3. This report gives a true and fair view of the matters disclosed. 
4. This report is based upon accounts to which one of the following applies: 
 
 

 The accounts have been audited.  The accounts have been 
subject to review. 

    
 The accounts are in the process of 

being audited or subject to review. 
 The accounts have not yet been 

audited or reviewed. 
 
5. The auditors’ review report is attached. 
6. The entity has a formally constituted audit committee. 

 
 
 
 
 
 
Signed:        Date: 27 February 2007  
  Company Secretary 
 
Name:  John Hoedemaker (Company Secretary) 






































